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•Continue to raise COAL’s profile (on 
campus, in the community, in the 
state/region/world) 

•Recruit students who have the interest and 
aptitude to succeed in our programs

•Support the academic, professional and 
personal progress of our current students

WHICH GOALS DO COMMUNICATIONS SUPPORT?

Three areas of focus



3

It does at least one of the 
following: 

•Persuades with 
convincing evidence

•Engages through 
authentic storytelling

HOW DOES CONTENT SUPPORT THESE GOALS?

Two content strategies
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•Events
•Programs
•Awards
•Outcomes
•Opportunities
•Experiences

WHAT CAN BECOME COMPELLING CONTENT?

Information à content
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•Create + distribute

•Create + share with external distributors

•Suggest to external content creators

•Leverage external content that is 
meaningful to our audiences

HOW DO WE SHARE OUR STORY? 

Methods
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•Goals

•Audiences

•Resources

WHAT DO I NEED TO KNOW TO PROMOTE SOMETHING?

Three secrets to success



7

•Goals
•Audiences
•Resources

WHAT INFORMATION WILL I NEED YOU TO TELL ME? 
Two things to tell me
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Clutter makes the current media environment 
challenging. The following guidelines create more 
opportunities to break through the clutter.  
• Is it authentic?
• Is it specific?
•Does it elevate the conversation? 

HOW DO WE CREATE EFFECTIVE CONTENT? 

Three content goals
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“It is the policy of the University to respect the 
copyright protections given by federal law to the 
owners of intellectual property, including books, 
journals, music, art, multi-media materials, digital 
materials and software…” 

CHAPTER THREE: G3.04-3 USE OF COPYRIGHTED MATERIALS 
FOR EDUCATIONAL AND RESEARCH PURPOSES

Copyright policy
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“It is against University policy for Individuals to use 
University resources such as equipment, services, 
or facilities to access, use, copy, reproduce, 
distribute, or display Copyright-Protected Materials 
except as permitted under copyright law…”

CHAPTER THREE: G3.04-3 USE OF COPYRIGHTED MATERIALS 
FOR EDUCATIONAL AND RESEARCH PURPOSES

Copyright policy
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“Application of the legal principle of ‘fair use’ or 
other exemptions under Federal Copyright Law 
which protect many teaching and learning 
activities; obtaining the permission of the copyright 
holder; or receiving a license to use Copyright-
Protected Materials are ways to address the 
federal copyright requirements…” 

CHAPTER THREE: G3.04-3 USE OF COPYRIGHTED MATERIALS 
FOR EDUCATIONAL AND RESEARCH PURPOSES

Copyright policy



12

1. The legal principle of “fair use”
• www.copyright.gov/fair-use/more-info.html

2. Permission of the copyright holder
• It can be challenging to determine the copyright holder.
• Copyright holder may request attribution. 

3. License to use Copyright-Protected Materials 
• Example: Apply to Getty Images for a license 

THREE ITEMS MENTIONED IN THE UNIVERSITY POLICY

Ways to address copyright
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• Q: Are there any ‘red flags’ for infringement? 
• A: Yes – to name just two: 

• Public distribution 
• Commercial or promotional materials 

• Q: What about materials that seem like they must be 
in the public domain? 

• A: Be aware that arrangements, editions or individuals may 
have copyright or other legal protections. 

• Q: Are there any resources for promotional 
materials? 

• A: Yes. 

Common questions
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•Missouri State social media kits 

•Missouri State photo sessions 

•Press kits from speakers, performers, etc. 

•Press kits from city visitor bureaus

•Your own original material

A FEW PLACES TO SEEK OUT PROMOTIONAL MATERIALS

Resources
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Assistant General Counsel
417-836-6753

JMitchell@MissouriState.edu

JEFF MITCHELL
General Counsel

417-836-8507
RMDockery@MissouriState.edu

RACHAEL DOCKERY

CONTACT INFORMATION

Further advice
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“The University regards violation of its policy as a 
serious matter. Any such violation is without its 
consent and is subject to appropriate disciplinary 
action or sanction…” 

CHAPTER THREE: G3.04-3 USE OF COPYRIGHTED MATERIALS 
FOR EDUCATIONAL AND RESEARCH PURPOSES

Copyright policy
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[DATE]
I hereby grant Missouri State University permission to copy 
and distribute my assignment: [NAME OF WORK] 
[SIGNATURE]

Intellectual property rights apply to student papers 
and projects. If you intend to upload student work 
to a publicly-accessible platform, obtain clear 
permission from the student.  

STUDENT WORK AND INTELLECTUAL PROPERTY RIGHTS

Students’ rights


