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Social media for all
CREATING ACCESSIBLE CONTENT



“LIKE, WHAT DOES THAT WORD EVEN 
MEAN?” – CHARLIE KELLY

What is accessibility?
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• Reached.

• Seen.

• Understood.

• Appreciated.

• Easy.

ACCORDING TO WEBSTER’S DICTIONARY:

Something is able to be …
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IT’S AVAILABLE TO EVERYONE.

In other words,
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• Missouri State is required by federal law to 
comply with web accessibility standards

• Accessible content benefits:
• The user
• The university

AND A BUSINESS ONE, TOO

A legal and ethical issue
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WHAT COULD HINDER SOMEONE FROM ACCESSING CONTENT?

This matters. A lot.
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• Auditory

• Cognitive

• Neurological

• Physical

• Speech

• Visual

PER THE WEB ACCESSIBILITY INITIATIVE (W3.ORG/WAI).

People who have disabilities
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IMAGINE YOU’RE IN ONE OF THESE SITUATIONS.

Accessible content = Good content.
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What if you had a 
slow internet 
connection at 

home?

INTERNET
Ever wanted to 
watch a video 
with the sound 

off?

ENVIRONMENT
What if you broke 
your arm or lost 
your glasses?

INJURIES
Is your content 

easy to read on a 
small screen?

MOBILE

ACCESSIBILITY MATTERS IN THESE AREAS, TOO

Things to think about
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You can live the 
public affairs 
mission by 
dedicating 

yourself to this.

MISSION
An accessible 
web presence 
shows that we 

care and provides 
ease of access.

CONVERSION
We don’t need a 

lawsuit.

COMPLIANCE
Google prioritizes 

websites and 
social media 
accounts that 

have good 
scores.

SEO

HELP YOUR AUDIENCE HELP THEMSELVES

Benefits for Missouri State



EXAMPLES OF WHAT TO DO … AND NOT 
TO DO.

Good idea, bad idea
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What I thought 
was good content

What I now know 
is better content



Provides text equivalent of sound 
in a video.

VIDEO CAPTIONS
Explains what’s in an online 

image. Read aloud by electronic 
screen readers.

ALT TEXT

THESE ARE THINGS I DO EVERY DAY

Two key activities



VERIFIED ACCOUNTS AMONG THE MOST COMMON OFFENDERS

Real posts, real problems
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If you can see, 
reading that is still 
more difficult than it 
needs to be.

HARD TO READ
If you’re blind or have 
low vision, you have 
no idea what’s in 
those images.

You’d have no idea 
how to learn more 
about the player or 
buy tickets.

NO LINKSNO ALT TEXT

AT LEAST THREE THINGS

So what’s wrong there?
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THEY COULD’VE BEEN EVEN BETTER WITH LINKS

Real posts, but better
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TWITTER AND FACEBOOK CARDS ARE YOUR FRIENDS

Real posts, but great
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• Use the Featured Image widget on your blog.
• Ensure your blog is set up to fire the cards on 
social (We can help).

• On Facebook: Wait for the card to populate, 
then delete the text URL.

• On Twitter: Make the text URL the last thing in 
your tweet.

IT’S ALL IN THE SETUP

How cards work
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Forget everything 
you learned in 
school. Write 

sentences people 
can understand.

USE WORDS
Access Rev.com
for SRT files or to 
“burn” captions 
on the video.

CAPTION VIDEO
Invest your time 
in building your 

website … not on 
graphic design.

SHARE LINKS
Use minimalism 
to your benefit. 

The best content 
is simple content.

THINK SMALL

TAKE IT EASY

Four things to consider

https://rev.com/


IT’S ACTUALLY FUN

Accessibility tools you 
can use
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1. Select your 
photo

2. Click or tap 
“Add 
description”

3. Type your 
description.

4. Click or tap 
“Save.”

FOUR STEPS

IT’S EASY

Add alt text on Twitter
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1. Select your 
photo

2. Click or tap 
"Edit“

3. Click or tap 
"Alternative 
text" 

4. Type your 
text

5. Click or tap 
"Save"

FIVE STEPS

THIS IS EASY, TOO

Add alt text on Facebook
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We’re happy to help. 
Give the Web Help 
Desk (or UC) a call.

MARCOM
WebAIM tool checks 
your foreground and 
background color.

CONTRAST
Introduces web 
accessibility concepts 
and more.

W3.ORG

Service that provides 
caption files for about 
$1.50/minute of video.

REV
Website checks your 
writing for readability 
score.

HEMINGWAY
Chrome browser 
extension checks your 
site for errors.

WAVE

AND MOST OF THEM ARE FREE

More tools you can use



DO LESS

Three takeaways
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PUT YOUR TIME INTO DEVELOPING YOUR WEBSITE AND BLOG.

Takeaway #1
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USE IMAGES TO ILLUSTRATE, AND TEXT TO INFORM.

Takeaway #2
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NOBODY EXPECTS PERFECTION. THEY EXPECT EFFORT.

Takeaway #3
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