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Social media at 
Missouri State
THE WINDOW INTO OUR COFFEE SHOP EXPERIENCE 2.0

Presenter
Presentation Notes
Enjoy what you do, enjoy and work hard and have fun, but be dedicated.




• Make your Missouri 
Statement as a 
#CitizenBear

• Student success is 
paramount

• This is what our social 
media reflect

SAME MISSION, NEW BRAND

About Missouri State
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•Brand messaging

•Social media trends for 2019

•Advertising

•3rd party platforms for publishing, data and more

WHAT WE'LL COVER



4

Great brands don’t just happen.
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What you need 
is a story.
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But most higher ed
stories aren’t stories 
at all.
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“YOUR 
PROFESSORS 
WILL REALLY 
GET TO 
KNOW YOU.”



8

A great Missouri State story 
makes an emotional and 
rational connection.



“HANDS-ON 
EXPERIENCE.”
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A great Missouri State story 
builds meaningful 
relationships.
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“CUTTING-EDGE 
RESEARCH.”
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A great Missouri State story 
is authentic.
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“ON A SMALL, 
INTIMATE CAMPUS 
LOCATION, WHICH 
WE SWEAR IS 
CLOSE TO BIG 
CITIES.”
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What do you stand for?



15

Coca-Cola stands for happiness.

GE stands for innovation.

Ritz-Carlton stands for service.
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Missouri State stands for 
inspired action.
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You have one word.
What do you stand for?



You have one word.

(But I’ll give you six.)

What do you stand for?
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• Instagram: The window

• Twitter: The coffee shop

• Facebook: The experience

THE WINDOW INTO OUR COFFEE SHOP EXPERIENCE

Social media at Missouri State
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OPEN THE WINDOW

Instagram
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Presenter
Presentation Notes
 Visual-driven
 Text can be longer or shorter … just stay on message
 The more hashtags, the better
Stories
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• Multiple photos
• Toggle accounts
• Not limited to square crop
• Video (60 secs or less)
• Livestreaming
• Stories
• IG TV

NEW AND TRENDING

Instagram

Presenter
Presentation Notes
Note the branded stories that are saved around MSU goals and audience goals



ENJOY THE 
CONVERSATION

Twitter
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Presenter
Presentation Notes
Casual 
 Students talk to us
 It’s more about conversation, not promotion
 Fun happens here



23

MEDIA STUDIO

Twitter

•Library

•Analytics

•Ads

•Producer

Presenter
Presentation Notes
Media Studio’s library offers a single place for you to upload, organize, and share your videos, GIFs, and images. With metadata fields, it makes your videos easier to discover and follow on Twitter.
Media Studio’s analytics dashboard makes it easy to measure your performance on Twitter, from comprehensive metrics for Tweets and videos to earnings from monetized videos and more.




SHARE THE EXPERIENCE

Facebook
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MORE EXAMPLES OF THE EXPERIENCE

Facebook
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Presenter
Presentation Notes
This type of sharing is really important as Facebook continues to change its algorithm. 
Photos and videos perform really well on Facebook.
Natively upload everything. 
Make sure links have photos
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• Determine standards for 
acceptable behavior before 
an incident

• Don’t delete unless content 
violates your standards

• Take screenshots and 
remove if it does violate 
standards

UNFORTUNATELY, YOU HAVE TO DEAL WITH NEGATIVITY

Facebook
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• If you’re in crisis mode, consider giving fans a 
place to vent

•You can control visibility of post comments

•But eventually, your community will lift you up

BEST PRACTICES FOR HANDLING NEGATIVITY

Facebook
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“I want to be the guy 
that makes people 
feel like they picked 
something that’s 
special to them.”

SOCIAL AND LIFE LESSONS FROM JOHN MAYER

Aim for the heart
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• Be true to your brand

• Put your audiences first

• Instagram: Window

• Twitter: Conversation

• Facebook: Experience

FOCUS ON PEOPLE, NOT FOLLOWERS

Aim for the heart
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FACEBOOK, INSTAGRAM 
AND AD PLACEMENT

Social media 
advertising
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Presenter
Presentation Notes
Show how to create an ad. 
Show the different placement options for the ad.
Be sure to remove placement in unwanted places.
Start small and keep it simple
Make sure you have a strategy in place before launching ads – who, why and what you do you want them to do? What are you going to measure?





3RD PARTY PLATFORMS

Social 
support

Presenter
Presentation Notes
By buffer - https://buffer.com/library/social-media-management-tools 
By Forbes - https://www.forbes.com/sites/forbesagencycouncil/2017/05/15/15-social-media-management-tools-that-can-help-your-business-thrive/#3015073f2b13

Great way to pull analytics and collaborate on teams for social coverage and posting
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Buffer
• Good for larger teams
• Powerful analytics

Hootsuit
• Free option
• Easy to use

Sprout
• Listening tool
• Good for small groups

Recommendations

Presenter
Presentation Notes
Ask yourselves what are you wanting out of a platform and who is going to be using it?
You can test demos for about a month or so. We recommend getting all your users to test it. It's a pain but worth it.
Buffer publish
Show calendar
Content inbox
Analytics





ANY QUESTIONS?

Thank you!

33


	Social media at Missouri State
	About Missouri State
	What we'll cover
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	A great Missouri State story �makes an emotional and rational connection.
	Slide Number 9
	A great Missouri State story �builds meaningful relationships.
	Slide Number 11
	A great Missouri State story �is authentic.
	Slide Number 13
	What do you stand for?
	Coca-Cola stands for happiness.��GE stands for innovation. ��Ritz-Carlton stands for service.�
	Missouri State stands for inspired action.
	What do you stand for?
	What do you stand for?
	Social media at Missouri State
	Instagram
	Instagram
	Twitter
	Twitter
	Facebook
	Facebook
	Facebook
	Facebook
	Aim for the heart
	Aim for the heart
	Social media advertising
	Social support
	Recommendations
	Thank you!

